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Introduction

| have published the Complete eBay Marketing System continually since 2002. Each
year | produce a short update of the more important things that have changed in the
previous year.
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major changes that took place on eBay during the previous year. These almost always

involve changes to fees and this year was no exception.

If you purchase the Complete eBay Marketing System prior to March 30, 2010 then you
will need to read this document. However, if you purchased after that date then you
have all of this information.

If you are a serious eBay seller, then you should be checking the eBay announcement
boards at least weekly. Everything in this book is available on eBay except for my
comments and strategies about how to deal with these changes.

Lets get started

Skip McGrath
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Controlling eBay Fees & Costs

As you have seen, eBay has several types of fees. Understanding how eBay calculates
their fees is essential to learning to control them. The various fees are categorized as
Insertion Feeghe cost to post an item for sale, Final Value Fegthe cost to sell an item,
and Fees for Additional Listing Options. eRBes change their fees occasionally. The
fees listed here are effective March 30, 2010. You can see if the eBay fees have changed
since this book published at http://pages.eBay.com/help/sell/fees.html.

In March 2010, eBay completely changed how they calculate fees. What eBay has
done is create two types of sellers: Those who own an eBay Store and those who
R2y Qi o
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Subscribers. And the fees for each are substantially different. Please read this section
very carefully as this is critical to your successt and profits on eBay.

There are two main types of listing on eBay (auction-style and fixed-price), and the fees
are different for each of them.

Auction-Style Fees

There is a subscription fee for an eBay Store, so you need to decide if the lower per-
listing fee is worth the monthly subscription to have an eBay Store. The Store-Subscriber
rate is mostly the same for auction-style insertion fees, but the difference comes in the
final value fees. Typically, it's only worth getting an eBay Store if you sell regularly using
the fixed price format, where the fees are significantly different.

Insertion Fee;

Starting Price Standard Rate | Store-Subscriber Rate
$0.01 - $0.99 FREE $0.10
$1.00 - $9.99 $0.25 $0.25
$10.00 - $24.99 $0.50 $0.50
$25.00 - $49.99 $0.75 $0.75
$50.00 - $199.99 $1.00 $1.00
$200.00 and up $2.00 $2.00

Only the first 100, 99-cent auction-style listings are free using the Standard rate. Any
above this number are charged at $0.10 per listing. Also, if you list at 99 cents or lower


http://pages.ebay.com/help/sell/fees.html

and place a reserve on your auction, the insertion fee is $0.10 whether you're using the
Standard rate or Store-subscriber rate. This is in addition to the reserve fees.

Reserve Price Auctions Fee (non-refundable):

Reserve Price Fee
$0.01 - $199.99 $2.00
$200 and up 1% of reserve price (max. $50)

Standard Rate Final Value Fee:

Selling Price Final Value Fee
Item not sold No Fee
$0.01 and up 9% of the final selling price ($50 cap)

Store-Subscriber Rate Final Value Fee:

Selling Price Final Value Fee

Item not sold No fee

$0.01 to $50.00 8.75% of the closing value.

S50 to $1,000 8.75% of the first $50 + 4% of the balance over $50.

Over $1,000 8.75% of ‘th‘e initial‘ S50, + 4% of the value $50 to $1,000, + 2% of
the remaining closing value.

Here is an example of how the final value fee works: If your item sold for $1,250 you
would pay 8.75% of the initial $50 ($4.38), plus 4% of the portion $50.01¢5$1,000 ($38),
plus 2% of the remaining amount over $1,000 ($5). So you add up $4.38 + $38 + $5 and
this equals your total final value fee of $47.38.

If you did not have a store subscription, your final value fee would be 9% of the final
price (5112.50).

Let's look at a smaller example where you sell something for $98: Your final value fee as

a store subscriber would be $6.30 and your fee if you were not a store subscriber would
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subscription of $15.95 per month worthwhile.

Incidentally, another perk of having a Store subscription is that you get to include up to
12 pictures in your auction-style listings for free.



Fixed Price Listings

Fixed price listings replaced Store inventory listings for eBay Store subscribers. You can
still use a fixed price listing if you don't have an eBay Store, but the insertion fee is
significantly higher. The insertion fee for a fixed price listing varies based on the seller's
Store subscription level.

The final value fee rates are determined by the category the item was listed in and are
the same for fixed price listings whether or not you have an eBay Store.

Insertion Fee

eBay Store Subscription

Starting Price O Basic Premium Anchor
store)
ALL PRICES $0.50 $0.20 $0.05 $0.03

Final Value Fee

Clothing, Shoes &
Selling Price All Other Categories Electronics & | Accessories/ Media
Final Value Fee Computers Vehicle Parts &
Accessories
$0.01 - S50 12% of the selling price 8% 12% 15%
12% of the first S50 +
$50 - $1,000 6% of the balance over 5% 9% 5%
$50
12% of the initial $50, +
6% of the value S50 to
Over $1,000 $1,000, 2% 2% 2%
+ 2% of the remaining
balance

"Electronics and Computers" includes the following categories: Computers and
Networking, Electronics, Cameras and Photo, Video Games Systems, and Pro Audio
Equipment.

Now, remember that the insertion fee for fixed price listings is very low for Store sellers
in comparison to auction-style listings, so the higher final value fee actually works in
your favort you only really pay the higher fees on items that sell, not on all items you
list. This helps considerably with risk and cost control.



Store Subscriptions

Having talked about the lower fees for Store subscribers, it's worth looking at the
additional cost you incur for this status. There are three levels of Store subscription-
Basic, Premium, and Anchor.

Subscription Level Monthly Fee
Basic $15.95
Premium $49.95
Anchor $299.95

These fees are charged every month, whether or not you list anything. There are perks,
such as 12 free photographs with each listing, but you need to strongly consider the
total cost when you decide if/which subscription level to choose. To have a Premium or
Anchor Store, you must be "Above Standard" on the Seller Performance Rating (you can
find this on the Seller Dashboard in My eBay). There are no performance requirements
to have a Basic Store, however all Store subscribers must be PayPal Verified.

It's important to note that eBay Store subscribers now get their listings returned in the
main search results, just like any other fixed price listing. So you are getting full
exposure for your items whether or not you're using an eBay Store. However, if you
have been using an eBay Store for a while, you may need to adjust your strategy
because the Store Referral Credit has been discontinued, so you can no longer receive
fee credits for buyers you bring to the Store from off-eBay.

If you typically list items in the fixed price format, you would need to list over 54 items a
month to balance out the cost of the Basic eBay Store subscription. Here's how | came
to that conclusion:

The Standard (no store) rate is $0.50 per fixed price listing. 54 listings = $27.
The Basic Store rate is $0.20 per fixed price listing. 54 listings = $10.80.

Now you need to add the Basic Store subscription fee of $15.95. This brings you to
$26.75 (as close as we will get to even).

So, if you're not consistently listing 54 or more items per month, it's not worth having a
Basic eBay Store, even though the per-listing insertion fee is much higher for the
Standard rate.

The fixed price listing insertion fee drops considerably when you go from the Basic to
Premium Store subscription. Still, you need to be listing 227 or more fixed price listings



per month for the Premium Store to be more cost effective than the Basic Store. Let's
look at that math:

The Basic Store rate is $0.20 per fixed price listing. 227 listings = $45.40. Plus $15.95
Basic Store subscription gives a total of $61.35.

The Premium Store rate is $0.05 per fixed price listing. 227 listings = $11.35. Plus $49.95
Premium Store subscription gives a total of $61.30.

So, really look at your business model and your typical monthly listing strategies before
deciding if it is most cost effective to use a Store subscription. Don't just look at the
insertion fees. As you can see in the math above, the lower insertion fee isn't always the
most cost-effective.

eBay has a new fee illustrator tool which may be helpful if you're trying to determine
the most cost effective listing format and store subscription (if any) based on your
specific listing type and volume. To use this free tool go to
http://pages.ebay.com/sellerinformation/news/Feelllustrator2010.html.

Optional Feature Fees:
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the table of fees for quick reference:

- Auction-style and 3,5, 7 & 10 30 day fixed price

Listing Upgrade : T .

day fixed price listings listings
Featured First $24.95 $74.95
Gallery Plus $0.35 $1.00
Subtitle $0.50 $1.50
Bold $2.00 $4.00
Scheduled Listing $0.10 $0.10
Value Pack S0.65 $2.00
Pro Pack $29.95-$39.95 $99.95
10 day Auction Duration $0.40 (fixed price is free) n/a
Listing Designer $0.10 $0.30
International Site Visibility $0.10.—$O.40 iedlpiics ot 2l $0.50

durations)
List in 2 categories Double most listing

and optional feature fees
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them. Here are some tips:



Price your item's minimum bid at just below the breaking point in the fee structure. For
example, if you hope to get $35 for an item, you would want to start the bid at $24.99
instead of $25. This would save you 25¢ in listing fees® ¢ KI i R2Say Qi
believe me it adds up over time.

If you are selling using a multiple-item fixed price listing, look at the final value fees to
determine where to set your price. Setting your price just below the breaking point in
the fee structure can save you a lot of money over the long term. Remember fixed price
listings have different final value fees based on the category.
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them. Make sure the final value you achieve with the optional fee is high enough to
cover the additional cost of the optional fees.

Remember: an auction that does not end with a sale also costs you the listing fee® (if the
starting price is S1 or more) plus any optional fees. If 25% of your auctions end
unsuccessfully, that means the cost to list an item is really 25% higher than you think it
is. Anything you can do to close more auctions successfully will lower your overall fees
and increase your profits.

Besides using a research tool like HammerTap or Terapeak to predict the best ending
times and days of the week, keep your own records to verify this. If you only list at the
best times, a higher percentage of your auctions will close successfully.

Later | am also going to show you some automation tools. These tools cost money but
they also save you some fees. In most cases the fee saving is more than the cost of the
tool. The time savings is then just a bonus.

Fees are where eBay makes their money. They are also a major portion of your selling
costs. Be sure to keep track of your fees so you know how much you are spending.

You can go to www.ebcalc.com to estimate your listing and final value fees as well as
the PayPal fees you will pay if your buyer uses this payment option. One of the good
features of EBCalc is that you can adjust the fee used in the calculations. This is useful if
eBay is running a listing promotion with a lower listing fee, or a free listing upgrade, or
some similar offer.

! As I've menibned, you can get a relist credit if the item sells the second time, but if it doesn't sell, you end up

having paid two listing fees, so it's not a "free relist" as some people think.



This is a good time to mention that eBay runs promotions very frequently. Check the
announcements board regularly so you know when these are starting and ending so you
can take advantage of them. Some of the one-day promotions are not worth itT such as

a free insertion fee on a Wednesday, because this is one of the worst days to list.
However, there are many promotions that are really good.



How To Set Up An eBay Store

An eBay store is essentially a website where you can sell products to eBay users at a
fixed price. You can list your merchandise for either 30 days or D2 2 R W{ A ¢ [ Iy
(which renews the listing every 30 days automatically).

Whether to open an eBay Store or not, comes down to how much you are selling. There
are some great benefits to being a store subscriber, but the biggest one is fee
reductions. Still, you need to be listing about 50 items a month before it becomes cost-
effective.

There are so many variables that It would be impossible to tell each seller that you
should or should not open an eBay store. The best idea is just to try it. You pay your
store subscription fees by the month. The fee for a basic store is fairly low at $15.95 per
month, so it would cost you just a little over $30 to try it for a couple of months.

Here are a few of the reasons a store subscription may be good for you:

Search Placement: This is new. Until recently, store items did not show up in eBay.com
search results. But with the new policy that took effect on March 31, 2010, fixed price
store listings now show up in the eBay search engine.

Credibility: A professional-looking Store gives you credibility as an online retailert and
makes shopping easier for your buyers. Plus, with access to the Business Resource
Center, you'll be able to download templates for professional-looking business cards
and more!

Customize Your Store: Build your brand on eBay and build repeat business with your
customers. You control the look and feel of your Store. Plus, you can create custom
categories within your Store in order to merchandise your listings more effectively.

Get Your Own Web Address: Your store is essentially a website where you get your own
URL so you can drive buyers, both on and off eBay, directly to your Store. You can even
optimize your web address so it shows up in search engine results.

Cross-promote Your Listings: Store sellers have the option to display complementary
items from their Store to prospective buyers. With an easy-to-use Cross-Promotion tool,
all Store sellers are given complete control over which items are cross-promoted to
buyers. These cross-promotions show up at the bottom of your auctions when buyers
click on them. (see below for a more complete description of this feature).



Monthly Reports: eBay Store sellers receive monthly sales reports that outline their
activity by category (e.g. monthly gross sales, conversion rates, number of buyers, etc).
This is valuable information for analyzing and understanding your business and
controlling your fees.

Get Your Own Search Engine: You get your own Search box within your Store. Buyers
will be able to search through your items to find exactly what they want. There's no
other way on eBay for buyers to do such searchingT and finding.

eBay Helps Promote Your Store: eBay will help you bring buyers to your Store through
all eBay Stores pages, the Shop eBay Storesox on all search & listings pages on
eBay.com, and Stores merchandising on the eBay.com homepage. eBay also purchases
pay-per-click advertising on Google result pages that will drive traffic to your fixed price
listings.

Organize Products: You can set categories for each type of item you sell so your buyers
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auctions (very useful if you have over 100 active listings).

Telephone Support: Standard sellers have to jump through hoops to get telephone
support, but store subscribers get a direct phone line to call for live support.

Reduced Fees: Store subscriber insertion and final value fees for fixed price and auction-
style listings are lower than for Standard sellers. But remember you do have a monthly
subscription to pay as well.

Getting Started

You can create a professional-looking Store in just minutes! As an eBay Store subscriber,
you have complete control over the look and feel of your Store.

Customize your Store's homepage with open HTML.

Select your color scheme for your header and left navigation bar.

Insert your own custom graphics in your header.

Choose the default option of how you want your items displayed.

Create up to 300 custom categories and sub-categories within your Store.
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Provide additional information to your buyers including descriptions about your
Store, yourself, and your Store's policies.



Setting up the Store
From the main page, click the Storestab. This will take you to the main eBay Stores
page.

Click Open a Storeo get started. Bookmark the page this link opens. As of this writing
the link is http://pages.ebay.com/storefronts/start.html but it does change periodically.

®
eh’
Welcome! Sign in or register.

Categories ¥ | Motors | Stores m

Home > eBay Stores

All Categories

eBay Stores

Find a Store

| want to buy... All Stores Categories

Browse by Category ¥

Buy Sell MyeBay Community Help

Site Map
- Advanced Search
Bay Security &
| Rces:{nllmc"giar

- Search Stores

Refine Search

(SHOP EBAY STORES.

Search for a Store

@ By item Sony

~ Playstation 3
© By Store name * .

Garmin GPS

Popular eBay Stores

CollecTons

ComCycle USA

Dell Laptops
—1

Retro Rag Online
PinWall Cycle Parts Inc

LCD TVs
A

FIND MORE OF WHAT YOU LO

iPod Video

Reach a
wealth of
buyers

ores [t

QOpen a Store
Manage Ny Stg

Motorola
RAZR V3

ebY

stores [g!

Why Shop [l
| eBay Stores JrT_ay;

The Nathaniel Jewelry Store

This is the Stores hub page. From here you can set up, manage, promote and track your

sales for your eBay Store.

To get started, click Open a Store now
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eBay Stores Login

Opan = Stars, . : 4 ]
ew ey s " 3.3 to a wealth of buyers
S ? .
- What's an eBay Store - Wlth eBay Storesl

= Why Open a Store
- Subscriptions and Fees
= Subscription Guide

eBay Stores Toolkit

Open a Store now!

Maximize your success the easy way
with the selling power of an eBay Store.

Y Launch an eBay Store ~
« Build Your Store in 3 easy steps:

- Anatomy of a Store
- Custom Store Header

1. Register as a seller

= Manage Your Sales
on eBay

- Listing Strategies

- Markdown Manager
- Promote Your Store
= Track Your Success

Get everything you need to succeed:

« Powerful marketing features

= Design and customization tools

« Easy listing management

= Advanced reporting

+ Exclusive access to Store Inventory listing Format
» Dedicated toll-free customer support

2. Meet eBay Stores
subscriber reguirements

= Checklist for Success
- Latest News Nesi

3. Stock your Store and
start selling

eBay Stores Education

+ Jitoials Choose from 3 subscription levels to fit your business:
= Design Center

= Success Stories
= Frequently Asked
Questions

- Stores Glossary

Basic Store $15.95/mo Premium Store $49.95/mo Anchor Store $299.95/mo

START YOUR BUSINESS > ACCELERATE SALES > MAXIMIZE EXPOSURE

Follow the prompts to set up your store and select a subscription level. | recommend
starting with the basic subscription because it is the cheapest. You can always upgrade
later.

Phone Support

As a store subscriber you get a direct line to eBay phone support. The eBay reps not only
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through rate. One your store is set up, call eBay and ask for a consultation. They will set

you up with an expert who will go through your store design and give you tips for
improvement. Even though | have over ten years of experience, | did this and learned

quite a few things that | could do better.

Benefits of an eBay Store
9 List for just $0.03-50.20 for each 30 days, regardless of quantity.
91 List for longer duration (30 days).

9 Never re-list again when you select Good 'Til Cancelledt the listing will
automatically renew itself every 30 days until it is sold or you end it.

9 Portray a more professional business because you have a store as well as auction
listings.

9 Drive buyers from your auctions to your store inventory to get Buy It Now sales at
a higher price.

9 Visibly put items on sale using Markdown Manager.



I Telephone support.

Store sellers are able to:

l

Build their own default rules that determine which items are displayed, based on
their Store's custom categories.

Override the default rules and manually select specific items.
Cross-promote items in any listing format.

Set up multi-variation listings where you create one listing that includes all
variations such as size, color, and specifications.
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Create custom designs with your own logo and design look and feel.

Cross-promoting items is very easy. The interface for manually selecting specific items is
visually intuitive and easy to use. eBay offers a cross-promotion tutorial on its main
Store set-up page.

eBay Store Fees and Features

The first choice is what level of subscription you want. The features (and cost) vary by
the subscription choice.

Subscription Levels

Subscription Level Monthly Fee
Basic $15.95
Premium $49.95

Anchor $299.95

Basic - $15.95 month

With a Basic Store subscription, you can:

T
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Showcase all of your listings (Auction, Fixed Price, Store Inventory) in your
custom storefront.

15 customizable pages.
Your listings show up in the regular eBay.com search results.
Discount on final value fees for auction-style listings.

List in fixed price format for just 20 cents for each 30 days.

YIyl 3
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Phone customer support 5am-10pm Pacific. (Chat/email support is 24/7)

Create categories for each product type you sell (max 300).

Use Markdown Manager to put items on sale (max. manage 250 listings per day).
Put your store on Vacation Hold when you are gone.

Free Picture Pack for each listing. (Includes 12 pictures, supersize and zoom).
Email marketing with up to 5,000 emails per month.

eBay Stores To Go to promote your listings on your blog, website, or social
networking site.

Premium - $49.95 month

T
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With a Premium Store subscription, you get all of the above Basic Store benefits
PLUS additional exposure, including:

Lower insertion fees than a Basic store ($0.05 instead of $0.20 per fixed price
listing)

Phone customer support 24/7.
Selling Manager Pro free subscription (usually $15.99 a month).
Email marketing with up to 7,500 emails per month.

Markdown Manager for up to 2,500 listings per day.

Anchor - $299.95 month

With an Anchor Store subscription, you get all of the Basic and Premium Store benefits,

plus:
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Showcase placement of your logo within the eBay Stores hub page.

Lower insertion fees than a Basic or Premium store (S0.03 per fixed price listing
rather than $0.05 or $0.20).

15 customizable pages.

1GB hosting space on Picture Manager and free subscription.
Markdown Manager for up to 5,000 listings per day.

Free Selling Manager Pro Subscription (usually $15.99 per month).

10,000 emails for email marketing per month.



There are other minor features for eBay Stores which you can see here:
http://pages.eBay.com/storefronts/Subscriptions.html

Store Subscriber Insertion Fees

Auction and Fixed Price listings appear in your eBay Store as well as in eBay searches.
Inclusion of your eBay auctions in your Store is free with your Store subscriptionT when
you pay the standard eBay insertion fees to list an auction, the item will automatically
appear in your eBay Store as well as in the main search results. Your fees are different
based on the listing format and which store subscription level you have.

Auction Insertion Fee:

Starting Price All Store Subscribers
$0.01 - $0.99 $0.10
$1.00 - $9.99 $0.25
$10.00 - $24.99 $0.50
$25.00 - $49.99 $0.75
$50.00 - $199.99 $1.00
$200.00 and up $2.00

Fixed Price Listing Insertion Fee:

eBay Store Subscription

Starting Price Standard Rate (no Basic Premium Anchor
store)
ALL PRICES $0.50 $0.20 $0.05 $0.03

It doesn't matter how many identical items are in a fixed price listing, the insertion fee is
the same. So, if you are selling 10 items in one listing, your insertion fee is the same as if
you listed just one item. Your auction ends when your quantity falls to zero, so to make
use of all 30 days of your listing (you've paid for it, you may as well use it) you should list
as many items as you have available.

Store Subscriber Final Value Fees

When you look on eBay's fee page it breaks it down for each section on the price bands.
However, it's much easier to only calculate the highest band. For example, if your item
sells for $150, you know you will pay the maximum amount in the first two fees tiers
(50.01-5S50.00 and $50.01-5100.00) so why bother calculating them? So, in the table
below | have included the calculations from the previous tiers for you.



Auction Final Value Fee:

Selling Price Store Subscriber Final Value Fee

Iltem not sold No fee

$0.01 to $50 8.75% of the closing value.
S50 to $1,000 $4.38 + 4% of the balance over $50.
Over $1,000 $42.38 + 2% of the remaining closing value.

Fixed Price Listing Final Value Fee

Clothing, Shoes &
sellina Price All Other Categories | Electronics & Accessories/ Media
g Final Value Fee Computers Vehicle Parts &
Accessories
0,
$0.01 - $50 12% of the 8% 12% 15%
selling price

S6 + 6% of the balance 0 0 0

S50 - $1,000 over $50 S4 + 5% S6 + 9% $7.50 + 5%
0,
Over $1,000 $63.+.2/0 of the $63 + 2% S$63 + 2% S63 + 2%
remaining balance

"Electronics and Computers" includes the following categories: Computers and
Networking, Electronics, Cameras and Photo, Video Games Systems, and Pro Audio

Equipment.

Pricing For Listing Upgrades

Listing upgrade fees for store subscribers are the same as for standard sellers no matter
what listing format you use. The only difference is that store subscribers get Picture
Pack for free (12 photos, supersize and zoom) on all listings. I've printed the option

listing fees table below, but please note that these are no special "store" prices.

_ Auction-style and 3,5, 7 & 10 | 30 day fixed price
Listing Upgrade : Lo -
day fixed price listings listings
Featured First $24.95 $74.95
Gallery Plus $0.35 $1.00
Subtitle $0.50 $1.50
Bold $2.00 $4.00
Scheduled Listing $0.10 $0.10
Value Pack $0.65 $2.00
Pro Pack $29.95-$39.95 $99.95
10 day Auction Duration $0.40 (fixed price is free) n/a
Listing Designer $0.10 $0.30
International Site Visibility ITLTAT (flxe'd SIIERETVE] $0.50
durations)
List in 2 categories Double most listing




‘ ‘ and optional feature fees

Promoting Your eBay Store Outside of eBay

eBay will automatically submit your store URL to several search engines. Therefore it
behooves you to use important keywords and search terms in your store description,
and each item description in the hopes that a search engine will hit it.

Also, if you have a large store for similar or related items (more than 100 listings), you
may want to look into Google AdWords or Yahoo Search Marketing. These are pay per
click search engines that can really drive traffic to your eBay auctions and stores. You
can find these services at:

Google Ad words: https://adwords.google.com
Yahoo Sponsored Search: http://searchmarketing.yahoo.com

Miva: www.miva.com (click on pay-per-click ads)

These services can be really effective if you are selling a niche product. If you are selling
DVDs, the cost of keyword bidding would be prohibitive. However, if you are selling a
niche product, such as flame retardant glovesr pool ball cleaneryou could buy every
hit on Google for just 5¢ a hit.

Facebook has now started a Pay per click advertising program and the rates are quite a
bit cheaper than Google, Yahoo, or Miva.

You should also use Facebook and Twitter to promote your listings

Using Your Auction Listings to Promote Fixed Price Listing Sales

When you have an inventory of identical items for sale, you should list at auction and
fixed price. The auction's description should have a link that tells people they can also
buy the same item now in your store. | place a sentence with a clickable link to the
specific listing like this:

You do not have to wait for this auction to end. If you would like to purchase this item
immediately, click here to purchase it from my eBay store.
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to use this. Replace the LINK_GOES HERE with the link to the page you want to direct
the buyer to:

You do not have to wait for this auction to end. If you would like to purchase this item
immediately, <a href=LINK_GOES HERE>click here</a> to purchase it from my eBay
store.
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the coding around it.
If you link to the same page frequently, you might want to Create a new insert for it. You
can type the HTML coding once and name the insert (link to eBay storefor example).
Then next time you want to use it, just use the Inserts drop down menu to select it and
your preset text and link will be inserted for you.

# Describe the item you're selling Add or remove options | Get help

Standard HTML

9 Check spe@s—\) Z . ,
¢ K 2 doréedbto YV 2 U dz
dO is You do not have to wait for this auction to end. If you would like to purchase this item immediately, <A ever ||nk you

href="http://search ebay.com’ WO0QQsassZmecgrrrrQQhtZ-1">click here</A> to purchase it from my eBay store.
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You can also use your auction listings to promote similar or related items the same way.
Here are some examples:
| have this same item available in different colors and sizes in my eBay Store for
immediate purchase.
This same firepit is available in several different designs in my eBay store for immediate
purchase.
We carry a large selection of nautical prints and books in our eBay store. Click here to
see the complete line.
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complete selection of other kitchen knives in our eBay store.

The words in bold face are the words that you would make a clickable link. This strategy
really works. For example | sell a line of expensive firepits. | run a featured auction for



ten days. During the ten days | will often get three or four sales from people linking to
my store who are paying the full price.

Why would you want to sell more from your fixed price listings than auctions? Well, for
one thing, the fees are lower for some categories. But the big reason is that you can turn
more inventory. If the buyer wants it now, they can get it. Your item is less likely to end
up on the buyer's Watched Items list and forgotten about. Giving them the opportunity
to buy right now can net you those impulse buys that you would otherwise miss.

It is also particularly useful when you have a multiple-variations listing for your fixed
price listing. That way you don't need to list an auction for each color. Just specify in
your auction that it is available in whatever other colors, etc. in your eBay Store and link
the buyer to that listing. This saves a lot on listing fees.



